105 & & & § RE g

BFLEF

ft"

Britd A8 &

FeAz Rl

Gu iR EEME kBT EFRe  BERF N 112854 105427 ikt R §iiE
S B s
Bk | 2%
23 5 7}’1 BoE ﬁ- E 2 ?ﬁ- . A 4 & 3 % =4
Ela | BY R
(=)
Literature Appreciation
B F(F Y IF) - 2 2 0
(including practice)
> B E(3 Y ) Literature and Life _ - 2 2 0
(including practice)
Sy 0 English reading and
4 b - -
5;: A R R ( ) writing (1) 4 2 2 0
s U PP English reading and
% g @ -
@ # RFLRIF (‘ ) writing (2) B 2 2 0
FIE R English Listening and _
¥ v % v Speaking _ - 2 2 0
L |FrEE Practical English = - 2 2 0
I RS Health and life - + 2 2 0
z_ | 22 . Introduction& analysis _
Ui of history and culture - 2 2 0
@ g T E Information and life - + 2 2 0
A e Law&life = = 2 2 0
N ; Esthetics _
32 FEER accomplishment B - 2 2 0
5 By (-) Physical Education (1) - + 0 2 0
N Wy (2) Physical Education (2) - - 0 2 0
By (2) Physical Education (3) = + 0 2 0
By () Physical Education (4) = - 0 2 0
i
’ LAl 48 sepode A 5 44
£ (L)% < -1
(27t § 272
i 3)p R%E-3
- 5 5 43 A 54
P General Required (Core) Ex ) ..;(ﬂ)ég'ha;:ﬁ —‘iﬁi -
W} |3 B e AE 10 0 2B g% 10 B A 4
Courses %2 fﬂi ¥, Z v
10 MR T F'“#vf—lﬂ HER
4 *ﬁipé‘*ffﬁ A2
FAERE -
A,\
(S PN , s
’ A= )(=) Economics(1)(2) - - 3-3| 3.3
T [N
% €3 (-)=) Accounting(1)(2) - ——r 3-3 3~3
i3
18 s
B(-)(=) Statistics(1)(2) = - 3-3 | 3~3
g
Az\
% is gk Administration and -
% LS {7 e A regulations of Tourism - B 3 3
‘; Rk Management - - 3 3
. PN . Introduction of Leisure
] Zh 7 —
¥ R &SR and Recreation - 3 3
¥ 745 Marketing = + 3 3
= i &S Human Resource
4 = A - I
LY AT RER Management - - 3 3
i S Leisure Aesthetics = N 3 3




SR N2 S
| i3 | 3%
i 5 P H B LR . LA 3 o B 3
En | BY #Hy
(%)
N PRFE ¥ 5 12 81 ) S 48 Service Management
e ~F B AL and International = - 3 3
" % etiquette
% - o oL Survey Research _ )
% AR R Methods = - 3 3
- . N Competitive Analysis of - -
¥ AL A Leisure Industry -
B PA 7% 5 18 Financial Management = -
B g
m
K R SE Innovation and New ) -
36 FIRTEATLIE % Business = 3 3
=S N .
A /ﬂ [ T & Consumer Behavior s F 3 3
o Food and Beverage _ L
% P = Management - - 3 3
s i Introduction of tourism
% 5 17 - - 3
i P = Business B - 3 3
B Introduction of
D<o - Recreational = o+ 3 3
Environment
4 Ry sa Eco-Tourism = 4 3 3
s Commentary of Guide = - 3 3
PRAFE B % Services cases = - 3 3
TFEHT Experiential Education = - 3 3
p Event Management Event Management E i 3 3
; VL D Travel health and safety | = s 3 3
i E YRR I E Tourism Geography = -+ 3 3
F KR E X Tourism English = i 3 3
p . PN w oo s Second Foreign _
) B 2 2 3 2 = -
g |hmesRL e [0 = 3 3
42 S gl 2w Cultural and Creative . L
5 FHALAR Industries = - 3 3
> = Al s op o Creative Marketing and
|z BT 2k 2t . - 3
R BIR FH 2R3 Design T K 3 3
v . Tour Leader
2F IR L 3 - 3 3 3
TS A And guide practice = -
) Convention
EREAEFR Management > - 3 3
(M.L.C.E)
Customer
BEEM Gy Relationship =z B 3 3
Management
oy =3 " Tourism Product and
5z B 8 7 3 3
HASET FRY Market Development = N
. ; The Activities of
ST - 3 3
e Planning and Practice * B
o (U Appreciation of § 3 3
% e hospitality culture * B

EHAALIE AR (1058 &R BATL o (A 1055 ER > F2 HHS)
FEER - -+ Fiik §



